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Key trends that resonate with the Tu nbridge Wells Borough offer

TunbridgeWells Borough is known for its Georgiangentrificationand royal spa status,along with stunning

heritage properties and the Wealdencountryside. The borough also offers a wide range of activities from

sailingandmountainbikingto rockclimbingandcurling; or if potential visitorsare lookingfor somethinga little

more relaxing,there is a rangeof spaand pamperingtreatmentsand the opportunitiesfor self-improvement,

whether its expandingyourwineknowledgeor perfectingyourpianistskills.

From recent research we already know that:

V BOOK IN ADVANCE - When booking an experience, 65% of of the domestic market book before leaving 

home.

VWILL TRAVEL UP TO 1 HOUR - Approximately 80% of customers looking to book an experience are prepared 

to travel up to an hour, any longer and the % drops dramatically.

V EXPERIENCES INFLUENCE DESTINATION CHOICE - Nearly 60% of the domestic market are influenced by an 

experience when selecting a destination

Trends

What is Wellbeingtourism? Bydefinition, wellbeingisςbeingcomfortable,healthyand happy. In relation to a travel
experiencethis canrangefrom relaxingon a spaday,takingin the stunningviewson a walk or enjoyinga well-cooked
meal. It is somewhatof a misconceptionthat travellerswho engagewith wellnessproductsarea smallelite group.
The reality is, this segmentonly constitutes11% of the market, the majority of visitors that book a wellness/ spa
treatment do it as part of a wider, multiactivity stay. Product developmentthat links to the wellnesstrend offers
considerableopportunity,asit canbe the gluethat linksmultiple experiencestogetherto form a shortbreak.

KeyTrends:
Local& AuthenticςThevisitor is lookingfor an authenticexperience,where they can feel lesslike a tourist
andmore likea local. In the searchfor authenticity,the mostpopularexperienceisonethat takesthem behind
the scenesto gainaninsightinto a different wayof life/ cultureor industry.

TransformativeTravelςIs an experiencethat leavesusΨǇƻǎƛǘƛǾŜƭȅΩchanged,this can be through education,
wellbeing& mindfulnessand is often linked to retreat and educationalactivityςthis hasbeenflaggedby trip
advisorasoneof the growthareasfor 2020onwards.

Engagingwith the countrysideςaccentuatedby lockdown,there is an increaseddesireto get out into the
countrysideandincreaseour horticulturalandagriculturalknowledge.

Under Tourism- Getting 
away from the crowds and 
the tourism hotspots.

¢ƘŜ ΨDǊŜǘŀ ¢ƘǳƴōŜǊƎΩ 9ŦŦŜŎǘ-
ΨIƻǿΩ ǿŜ ǘǊŀǾŜƭ ŀƴŘ ǘƘŜ ƛƳǇŀŎǘ

Engaging with the countryside 
ςexperiencing rural life as well 
as the landscapeReconnect ςWe want to 

reconnect with our families, 
friends, natural environment 

Trends

TunbridgeWells Borough experience product offer

Tech, Safety & Pop culture-
Ease, reassurance & media

Culinary travel ςThe number 1 
travel experience.

Improving wellbeing 
comfortable, healthy and happy

Local and Authentic ςPeople 
like to meet people and 
explore new places

Transformative Travel - Activities 
ǘƻ ƭŜŀǾŜ ǳǎ ΨǇƻǎƛǘƛǾŜƭȅΩ ŎƘŀƴƎŜŘ
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Strengths & opportunities for West Kent and Tunbridge Wells Borough

Food & Drink 

WellbeingςRelax ς
reconnect, recharge: 
pamper/ creativity

Green Finders ςThe next step to 
engage with the gardens

Farming 
Landscape

Walking and Cycling / outdoor activity to recharge 

Getting closer to Nature/ learning new skills 

Retreats, spas, being looked after

Agriculture ςFarm experiences/ accommodation 

Horticulture ςLearning from growers ςfollow the cycle of the crop

The garden year course ςwith Head Gardeners

West Kent is dominated by a strong rural countryside product, thanks to a considerable proportion falling into the High 
Weald and North Downs AONB, offering an excellent opportunity around outdoor activity. The area is rich in heritage 
attractions along with an appealing rural towns/villages product. Sometimes however, this strength of heritage, can be 
a slight hindrance when trying to establish an immediacy to travel. Opportunities around the growth of the food & 
drink product, year-round accessibility to the vineyards along with wellbeing and self-improvement offer could refresh 
the way the customer sees the destination .

Grow your own ςsmall space veg growing 

Guided tours/ culinary courses/ foraging 

Vineyards, breweries, cider makers etc 

Rural Culture & 
Country Living 

Lifestyle events ςmusic/ arts 

Country Living Lifestyle ςinteriors/ crafts etc 




